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Welcome	

Questions	after	the	event?	
facebook.com/RedMangoMarketing	



Keep	it	simple.	
Sometimes	a	paper	
sign-up	sheet	is	the	
best	way	to	go.	

Use a paper sign-up sheet 1 

Join	Our	Mailing	List	
Email	 First	Name	 Last	Name	



Just	having 	a	sign-up	
form	available	won’t	
always	be	enough.	
Train	yourself	and	your	
employees	to	ask	for	
contact	info.	

Ask face-to-face 
& on the phone 2 



Use	your	database	of	
exisAng	contacts	and	ask	
family	and	friends	to	join	
your	mailing	list.	

www.constantcontact.com/learning-center	

Start with the  
people you know 3 



U sing 	a	sidewalk	sign	or	
sandwich	board	to	bring 	in	
foot	traffic?	Promote	all	the	
g reat	info,	discounts,	and	
news	they’ll	get	by	signing 	
up	for	your	emails.	

Use a sidewalk sign 4 



If	there’s	one	day	people	
are	excited	about	finding 	
new	businesses	it’s	s m all	
Business	s aturday.	Make	
sure	you’re	asking 	people	
to	join	your	list	on	th is 	
heavy	traffic	day.	

www.constantcontact.com/learning-center	

Participate in Small 
Business Saturday 5 



Get	your	employees	excited	
about	g rowing 	your	email	
list.	Offer	a	prize	to	the	
employee	who	collects	the	
most	email	addresses.	

6 Offer an incentive  
to your employees 



www.constantcontact.com/learning-center	

Promote a sign-up 
link on social media 7 

Ask	your	social	media	
contacts	to	join	your	list.	
You	can	place	a	sign-up	
link	on	your	profile	pages,	
in	a	post,	and	even	in	
groups	and	forums.	



t ip :	Constant	Contact	customers	can	use	our	
free	app	to	add	a	sign-up	form	right	to	their	
page	and	collect	email	addresses	without	
doing 	any	extra	work.	Find	out	how.	

Co l l ec t 	 ema i l 	 addres ses 	 f rom	
those 	who 	v i s i t 	 your 	
Facebook 	page 	by	adding 	a	
sign-up	tab.	

Install the app on 
your Facebook page 8 



Facebook	lets	you	add	a	buRon	to	the	
top	of	your	business	page.	Use	it	to	link	
directly	to	your	online	sign-up	form.	

Use the Facebook  
call-to-action button 9 



Share your emails 
on social media 10 

Show	your	followers	what	
they’re	missing	by	sharing	
your	latest	email	on	social	
media.	They	can	sign-up	
when	they	view	your	
email.	



Buy a social media ad 11 
Supercharge	your	social	media	list	g rowth	
with	social	media	ads.	Get 	new	subscribers	
by	driving 	people	to	your	sign-up	form.	



Easily	add	a	link	to	your	sign-	
up	form	on	your	website	and	
collect	emails	from	people	who	
visit	your	site.	Give	your	sign-	
up	form	plenty	of	visibility	by	
putting 	it	on	every	page.	

Add a form to your website 12 

t
i
p
:
	
Constant	Contact	customers	can	customize	a	sign-up	
form	within	their	account	to	add	to	their	website.		



If	someone	enjoys	
what	you	have	to	say	
on	your	blog,	there’s	a	
good	chance	they’d	
want	to	see	your	
updates	in	their	inbox.	

t
i
p
:
	
C o n s t a n t 	 C o n t a c t 	 cu s t om e r s	 u s i n g 	
W
o
r
d
p
r
e
s
s	can	 use	 our	 free	Wordpress	 integraAon	 to	
c
reate	 a	 sign-up	 form	 that	 adds	 email	
a
d
d
r
e
s
s
e
s
	
d
i
r
e
c
t
l
y
	
t
o
	a	Constant	Contact	email	list.	Find	out	how.	

Promote on blogs 13 



www.constantcontact.com/learning-center	

Share past emails 14 

P r omo t e 	 a r c h i v e d 	 em a i l s 	
anywhere	online.	This	gives	
fans	an	idea	of	what	they’re	
missing,	and	prompts	them	to	
join	your	mailing	list.	 	



www.constantcontact.com/learning-center	

Collect emails with 
an online survey 15 

t
i
p
:
	
Constant	Contact	customers	can	use	the	survey	
campaign	in	their	account	to	collect	the	contact	
informaAon.	

Add	a	sign-up	link	to	your	
next	online	survey.	L et	
people	share	their	feedback	
and	join	your	email	list.	



Jill	Johnson	
Owner	

Join	Our	Mailing	List	

Get	more	out	of	your	daily	email	
communicaAons	by	including 	a	
link	to	your	list	in	your	regular	
email	signature	
	

Your email signature 16 



There’s an app for that 17 

t ip :	Constant	Contact	customers	can	use	our	free	
app	to	collect	email	addresses	from	an	IOS	or	
Android	device.	

On	the	go?	Add	the	Constant	
Contact	app	to	your	smart	phone	
to	collect	email	addresses	when	
you	are	out	and	about.		



More	than	half	of	all	Americans	now	
have	smartphones.	
Use	Constant	Contact’s	Text	to	sign-up	
feature	to	let		people	sign	up	via	text	
message.	

www.constantcontact.com/learning-center	

Use text to sign-up 18 



Add	a	QR	code	to	a	flyer,	post,	or	
brochure	and	make	it	easy	for	people	
to	sign	up	right	from	their	smartphone.	

t
i
p
:
	
Constant	Contact	customers	can	easily	
c
reate	a	QR	code	right	in	their	accounts.	
Find	out	more.	

Use a QR Code 19 



Giving 	out	flyers,	brochures,	or	
pamphlets	at	your	store	or	office?	L et	
people	know	your	emails	are	the	best	
source	for	up-to-date	informaAon	and	
include	the	QR	code.	

Use a brochure 20 



Do	you	use	table	tents	at	your	
locaAon	or	at	events?	Add	a	QR	
code	or	text	to	sign-up	so	fans	
can	join	your	email	list.	

Use menus and 
table tents 21 



Wondering 	what	to	do	with	the	
new	iPad?	I n s t a l l 	 t h e 	 a p p 	 t o 	
collect	email	addresses	in-store	or	
at	your	next	event.	

t
i
p
:
	
Constant	Contact	customers	can	use	
the	iCapture	app	to	add	email	
a
d
d
r
e
s
s
e
s
	
d
i
rectly	to	their	accounts.	Find	out	more.	

Use an iPad 22 



Shipping 	orders	to	
customers	or 	us ing	take-
out 	boxes?	Put	a	QR	code	
on	your	packaging.	

Use your packaging 23 



Stay	in	touch	before,	during ,	
and	after	your	event	by	
collecting 	email	addresses	when	
people	at	registraAon.	

During event registration 24 

t
i
p
:
	
Constant	Contact	customers	can	use	
the	“Collect	Event	RegistraAons”	
campaign	to	collect	and	track	registraAon	
for	their	event.	



R eward	your	customers	and	
g row	your	list!	Collect	email	
address	when	they	sign-up	for	
the	loyalty	program.	

Start a loyalty  
program 25 



Encourage	people	to	sign	up	
for	your	emails	by	offering	
birthday	incenAves.	

Run a birthday club 26 

t
i
p
:
	
Constant	Contact	customers	can	set-
up	a	birthday	automated	email	that	
will 	send	on	or	before	a	contact’s	
birthdate.	



SHOP ABOUT BLOG EVENTS CONTACT 

SIGN-UP FOR OUR EMAIL LIST 
AND GET  

10% OFF  
YOUR NEXT PURCHASE. 

Enter	Your	Email	 GET	MY	CODE	

Consider	adding	a	pop-up	
to	your	website	or	blog	
that	prompts	visitors	to	
sign-up	right	there.	

Experiment with 
website pop-ups 27 

t
i
p
:
	
Check	out	the	Constant	Contact	
MARKETPLACE	to	search	for	tools	like	
Privy		that	will	help	you	to	implement	
a	pop-up	on	your	website.	



Collect	email	addresses	in	
your	online	purchase	
flow.	Be	sure	to	indicate	
they’re	opAng	in	to	
receive	future	emails	
from	you.	

Use online payment forms 28 



Are	you	giving	clients	the	
ability	to	schedule	
appointments	online?	
Offer	a	convenient	way	for	
people	to	join	your	email	
list	when	signing	up.	

Book appointments 29 



Offer an online coupon 30 

Offer	new	subscribers	a	
discount	that	can	be	
redeemed	in-store	or	
online.	Plus,	add	an	extra	
bonus	for	those	who	share	
with	their	friends!	

t
i
p
:
	
Constant	Contact	customers	can	
create	an	online	coupon	from	within	
their	account.	
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Grow	with	Constant	Contact	

All	the	marketing	tools	you	need,	
together	in	one	place.	
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Follow	Up	

Questions	or	need	help	with	any	of	these?	
Call	or	email:	214-789-4967	
	


